
Volume 49, Issue 31March 14, 2019

Real Estate Staging
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First Impression Design

It takes only 12 seconds for a potential buyer to form an impression of
a house, after walking in the front door, according to Hoffman Murphy
Realtor Susan Murphy.

How a home is staged — how the interior has been decorated to suggest
a world of possibilities  — is key to making that impression a good one.

“We want that first emotional reaction to be ‘oh my gosh, this might
be it.’ That’s not going to happen in an empty house, or a house that looks
like your grandmother’s, or a house that’s cluttered,” Murphy said. “It’s
all about creating emotion within the mind of a buyer, and Jodi does that
exceptionally well.”

Jodi Bader, of First Impression Design, knows that staging a home for
a sale isn’t about a design with one client in mind.

“My job is to create a design that’s going to appeal to as many buyers
as possible, to accentuate the best features of the home, match the design
to the price-point of the property and get it sold as fast as possible for
top dollar,” Bader said. “Buying real estate is an emotional decision…
my job is to make the property feel like it’s their home.”

Bader accommodates her designs to the look and feel of the home, aim-
ing to remove potential objections a buyer might have with the space.

“Where I really pull things together is through the artwork and through
the accessories, because as a stager, I have to utilize my basic inventory
in a lot of different homes,” Bader said. “That’s how I transform it: I look
at the finishes of the home and see what I should focus on in order to ac-
cent them.”

Bader got her start in staging as a real estate agent, first with Shore-
wood, then Keller Williams. That helped her build relationships with
other Realtors. In 2008, she started staging homes full-time.

“Because of my Realtor background, I understand first-hand what buy-
ers object to, and sometimes they object to things that are really simple
to remedy,” Bader said.

“She has a very good sense of design, from a buyer’s point of view, and
what a buyer is looking at…a good sense of proportion,” Murphy said.
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Jodi Bader in the comfortable setting she has created for a newly listed home. Photo courtesy of First Impression Design


